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2 Battery Recycling

550UATIoN~ Successful battery recycling
{‘{;O’ z’w program leads to award
ReY for Marion County

Board of Officers his spring, Marion County Public Works - Environmental Services received a
e regional recycling leadership award from the Rechargeable Battery Recycling
Metro Corporation, a nonprofit public service organization dedicated to rechargeable battery
gg?tgiirggdgl;\zlg‘z and cell phone recycling. The award recognizes the success of the county’s eight-year-

503-797-1760 old battery recycling program, which collects rechargeable, button, lantern, 9-volt,
BarrettL@Metro.dst.or. . . o . ,
arrett@Metrodstorus and AAA to D sized batteries. Collection is done curbside, at the county’s two transfer

7 - Joe Wonderlick . e .
O omear stations, and at 20 participating stores. Wet cell batteries also can be dropped off at the

Waste Connections, Inc.

1282|0 l\cliE Marx transfer stations.

P , OR 97230 . .

58;2321_1301 In 2006, Marion County collected more than 50 tons of batteries—85 percent of

JoeW@wasteconnections.com them through the curbside program. Most households in the county have 90-gallon roll

Markets: Lorena Young carts for biweekly commingled recycling collection, but batteries are placed in a Ziploc

Weyerhaeuser Co. 3 . . .

3425 East 17th Ave. bag (to keep them dry) and set out in a separate bin, along with glass, motor oil, and

E:?e;:a 2?1997403 latex paint. Eight garbage and recycling haulers collect these materials and bring them

Lorena.Young@weyerhaeuser.com to their main offices, where they are picked up every two weeks by a hired crew from

Legislation: Scott Klag the county’s Juvenile Department. These adjudicated teenagers transport the batteries

g;)"ﬁE rond Ave to the main transfer station, remove them from the plastic bags, and dump them into

Portland, OR 97232 55-gallon drums. Eventually the rechargeable batteries are sent to the Rechargeable

503-797-1665 . . . . . -

Klags@Metradstorus Battery Recycling Corporation (RBRC), which ships them to a battery recycling facility
_ . in Pennsylvania. RBRC is funded by 300 manufacturers and marketers of rechargeable

Education: Martha Hovis

Newberg Garbage Service batteries.

PO Box 1000

Newberg, OR 97132 Marion County spends approximately $20,000 annually to make the community
503-538-1388 aware of the battery recycling program, with the funds going toward in-store posters
ngs_recycles@yahoo.com and window stickers and radio, TV, and print advertising. Promotion is heaviest

special Projects: Angle Marzano when people are thinking about batteries—during daylight savings time changes, after

City of Gresham

1333 NW Eastman Parkway Christmas, and in summer when many people are using battery-run devices outdoors.
Gresham, OR 97030 “Th has b ful b . le f h id

503-618-2694 e program has been successful because it is simple for the residents to

Angie Marzano@ci.gresham.or.us understand and it easy for them to participate,” said Bailey Payne, the county’s recycling
Membership: John MacArthur coordinator.
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Salem, OR 97301
503-587-3678
john.macarthur@hdrinc.com 7
Secretary: Jennifer Porter D‘ s -
City of Portland Office of Sustainable
Development

721 NW 9th Ave,, RM 350
Portland, OR 97209-3444 OR board member
503-823-6110 John MacArthur

jporter@ci.portland.orus spotted this mysterious

bus in Portland. Is it a
relic from AOR’s past? A
plea to recycle old school
buses? A message from
space aliens? Please,
members: report any
other unusual AOR
sightings to news@aORr.
org so we can get to the
bottom of this.
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4 From the Board ...

Board briefs

fter a successful conference in Redmond, Salem was again the scene for the July board meeting where we welcomed two
new members: Scott Klag and Joe Wonderlick. Be sure to read more of the conference recap in this issue, but the quick
numbers are: 95 attendees on Thursday and 270 attendees on Friday/Saturday. High marks came in for sessions and there was a
general positive buzz and increased membership interest! Thank you, members, for making the conference a success.
The AOR board discussed plans to have an outside CPA review the AOR books. This has been standard practice in the past

and will be undertaken again in the next month.

The results of the conference policy session were reviewed. Approximately 40 voters placed three dots onto issue boards
indicating areas they would like to see the organization focus on. Here are the votes tallied for each issue, along with a summary

of the board response discussed at July’s meeting:

Votes Issue area

33 Fire marshal

31 E-waste

25 Bottle bill

21 MREF regulation

13 Garbage stomping bill

12 Plastic bags ban/tax

1 Joint conference with WSRA

Board comment

AOR will work closely with ORRA

Possible January member meeting topic

Focus now is on task group formation

Needs further discussion

Not clear on AOR’s role

Will offer AOR as a resource to City of Portland
Discuss at board retreat in September

The RFP for conference planning services was issued in May. Two responses came back: Pacific Agenda and a St. Louis,
Missouri, company. Pacific Agenda was selected, and contract negotiations will be finalized in August. The board is pleased that

Patty Morgan will continue her work with AOR.

Coming up in late September/early October will be our annual board retreat, followed by the fall forum, which will focus on

plastics. Stay tuned for more information!

—Jennifer Porter, Secretary

Markets report: Recycling markets mid-year 2007

Recycling markets mid-year 2007... Things look good in
terms of paper, plastic, and metal prices. Demand remains
strong, and the focus is shifting to where the next tons of
recyclables will come from.

For those of you wondering about the direction of prices,
from June to July prices were up a little on cardboard,
newspaper, and the office/printer grades. Shortages of recycled
plastic volumes for domestic markets contributed to sustained
demand, in spite of some cooling on certain grades of plastics
deemed dirty going into China.

The expectation for the near term is a continuation of
higher fiber pricing. There is an emphasis on identifying
new methods and sources of non-fiber commodities. Those
incremental new tons the industry is hoping to identify and
divert will generate new interest in places where recycling has
been minimal or nonexistent.

What else is happening? From the new wave of plastic bag
bans to ideas about bans on water bottles, there is quite the
stir about modifying recycling yields by removing recyclables
from the picture all together. There are more and more
opportunities for us to work together and pursue some new
approaches to resource management.

The trade and agricultural publications express a variety of
views about the boom in biofuels production. One publication
discussed how this growing season represents the largest
planting of corn since World War II. That puts agricultural
demand on fossil fuels, contributing to impacts on oil prices.

Another source demonstrated that, for each cup of biofuel
produced, there was a demand for almost 75 percent of a cup
of fossil fuels. That, too, puts demand on fossil fuels. Of course
there is controversy over competition for food crops—for
people and livestock. Rising fuel costs, more acres converted
to fuel crops, and the resources required will have an impact.
It’s a daily news story.

In a world more attuned to the issue of resource depletion
than in the past, the question is not just competition for fossil
fuels and crop yields, but also for water and land. So there is
interest in pursuing biofuel crops that do not require as much
cultivation or irrigation. We will be hearing more and more
about those alternatives.

Getting back to recycling markets... Things are popping.
Prices are at a level that is sustaining growth in recycling
efforts.

—Lorena Young, Markets Chair
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6 Conference Snapshots

Didn’t make it to AOR’s annual conference at Eagle Crest in June? Here’s some of what you missed. If you want to know more,
go to www.aORr.org for presentations from many of the conference speakers.

Regina Hauser of the
Oregon Natural Step
Network kicked off
the education day

of the conference
with a presentation
on the scientifically
based, systems-
oriented Natural Step
framework, which
helps individuals

and businesses take
meaningful steps
toward sustainability.
She pointed out that
the purpose of business is to meet human needs, and that
all commercial and societal activities take place within the
environment, which is all-encompassing.

It may be that nothing we are doing now is truly sustainable.

But as we head into a period of high energy prices,
increased demand for resources, and growing stress on the
ecosystems that support us, it is important to remember the
concept of flexible platforms—approaches or technologies
(such as compact fluorescent light bulbs) that may not
themselves be sustainable (CFLs have mercury) but that
we can use now, in the interim, as we move closer to
sustainability. Regina explained how companies such as
Interface Carpet, the Collins Companies, and Hot Lips
Pizza have used principles of the Natural Step to increase
their sustainability. She also sees recycling as an
effective way to raise people’s awareness
of sustainability, although
more systematic
and visionary
thinking is
needed if

organizations

are to take
big strides in
sustainability.

recovered paper.

Oregon Secretary of State Bill Bradbury was among the first
50 people that former Vice President Al Gore trained to

give the slide presentation that was the basis of the film An
Inconvenient Truth. In a keynote address, Bill spoke with
passion about the collision between our civilization and the
earth and the possibly dire effects of climate change. (In
Oregon they could include increased invasive species, ocean
dead zones, and reduced snowpack that would affect irrigation,
drinking water availability, and salmon.) But “it’s really clear
that we have the ability to deal with this problem,” he said. Bill
handed out tips on what people could do to reduce carbon
emissions and emphasized the value of recycling. He cited
DEQ estimates that, in 2005, recycling and energy recovery
led to a 4.6 percent drop in carbon emissions in Oregon—the
equivalent of removing 710,000 cars from the road.

Bill also pointed to the growing numbers of U.S. states

and cities—including Portland, Lake Oswego, Corvallis,
Lincoln City, Eugene, and Ashland—that have committed to
significantly cut their carbon emissions. In Portland, the actual
reductions have been “stunning,” according to the New York
Times, and the city’s economy has boomed.

“This is real proof that we don't have to sacrifice our economy
to make these improvements,” Bill said. “If we unleash our
creativity, our innovation, and our inspiration, we can solve
this problem.... The choice is ours, the responsibility is ours, the
future is ours”

After some coaching on the essence of paper and papermaking by Weyerhaeuser’s
Lynnette Mathisen, conference attendees sorted 28 different paper types by grade.
Papermaking has been part of Oregon’s economy for 140 years. Historically, straw,
cotton, hemp, tree bark, and even animal dung were used in paper. Today, paper is made
from roughly equal parts residue from wood chips, pulp wood from small trees, and
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8 Electronic Delivery

Psst! Wanna get
electronic? AOR Newsletter Advertising Rates

ttention all AOR

members! You now
have the choice to go
totally digital with the
AOR newsletter. Instead of
having it delivered to your
mailbox as folded pieces
of paper, you can have it

+ % page: $100 + ¥ page: $165
o Full page: $275  « Insert: $155
«» Business Card (12 times): $180

& Above rates for members of AOR.
Non-members add 50% surcharge, or join
AOR (call for application).

delivered directly to your e-mail as a PDF file. & Discounts are available for quantity orders,
No longer will you spend those last few days of the month watching orders from non-profit groups,

your mailbox, wondering when your newsletter will arrive. No longer and classified ads.

will you feel the guilt of knowing that you are responsible for the @& Call 503-233-3056 for details.

expenditure of AOR funds for printing and postage, just so you can read

the latest in exciting and entertaining recycling news from hard copy.

Friends, you can go totally digital simply by e-mailing mail@aORr.org Newsletter Editor: Ann Sihler
and saying that you would like to receive the AOR newsletter via e-mail, news@aORr.org
instead of as hard copy. Put “speedy delivery” in the subject line and we'll
even send you an extra PDF of your first all-electronic issue because,
gosh darn it, that’s just the kind of people we are.

The AOR Newsletter is printed on
Mohawk-brand 28# text made with
100% post-consumer content.
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